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• Setting Your Objectives
• Setting Smart Goals
• Answer the WHO, WHAT, WHEN, WHERE, and WHY of 

your project
• Share the impact that your work makes
• Opportunity Listings or Member Assignment Listings are the 

“real estate listings” for your project

The Basics



• Accurate Start and End Dates
• Project Contact Information 
• Living Allowance Info
• Terms and Conditions of Service
• Benefits of AmeriCorps Service 
• Extra benefits, such as: 
• Housing stipends
• Transit subsidies
• Extras: i.e. Gym passes, etc. 

The Basics & Unique Selling Points



• Make sure to tailor your messaging based on the 
population you are targeting.

• Types of segmentation: 
oAge-based (college students vs. retirees) 
oSkill/profession-based (volunteers, stay-at-home parents, teachers, 

professionals)
oLocation-based (local hires vs. national hires)
oFinding the best platforms for your target audience (handout) 

Who is your target? 



• Make benefits of service prominent

• Share short testimonials of current and former members 
(accompany with photos)

• Emphasize the type of work (grant writing, social media, 
fundraising, etc.)

• Best practice: Have a 2 minute (or less) video highlighting 
the impact your project makes

Website Marketing



• Use co-branded 
photos and videos 

• Produce flyers/fact 
sheets

• Provide members 
with co-branded tee 
shirts, water bottles, 
etc.

• NationalServiceGea
r.org

• SWAG 
• National Service 

Pubs

Visuals & Brand Identity 



• Share with your potential members that they will by joining 
AmeriCorps they become part of a the 75,000 citizens who 
are working to Get Things Done for our country.

• Use AmeriCorps National Marketing Material and customize 
to your local program. Assets include:
oAmeriCorps PSA
oDigital ads
oSample social media
oAmeriCorps Pamphlet (coming soon)
o Join AmeriCorps website
oRecruitment Hub (coming soon)

Tie into the National Story



Utilize Video | AmeriCorps PSA

https://www.youtube.com/watch?v=KhCyOtwX7Ws


National Campaign 



AmeriCorps Pamphlet: Coming Soon



JoinAmeriCorps.gov



Recruitment Hub: Coming Soon



• Here are some website links to the recruitment resources:
• Customizable ads, sample social media, customizable 

digital ads for the Be the Greater Good campaign: 
https://www.nationalservice.gov/newsroom/communication-
resources/videos-and-psas/americorps-be-greater-good

• Recruitment page: JoinAmeriCorps.gov
• Official provider of AmeriCorps, VISTA, Senior Corps & 

volunteer gear: https://www.NationalServiceGear.org

Resources

https://www.nationalservice.gov/newsroom/communication-resources/videos-and-psas/americorps-be-greater-good
https://www.nationalservicegear.org/


• Make benefits of service prominent

• Share testimonials of current and former members 
(accompany with photos)

• Emphasize the type of work (grant writing, social media, 
fundraising, etc.)

• Best practice: Have a 2 minute (or less) video highlighting 
the work of your project

Social Media Marketing
• Stay connected with our 

members, alums, & 
stakeholders. 

• Recruitment tool through 
referral marketing & paid 
social media marketing 
(reaching them where they 
are).

• Sharing stories, impact, & 
promoting our brand. 

Social Media Marketing



Social Media Marketing
• Depending on your follower base 

and marketing goals, consider: 
• Promotions or “boosts” on Facebook 

(organic vs. paid)
• Social media cheat sheet for brands

• Targeting
• Location
• Interests
• Education, etc. 
• Target your existing base of 

followers
• Target an external audience

http://static.squarespace.com/static/543d9264e4b04bbe6d9afb1f/545fa749e4b01984f2a27c48/545fa77ae4b01984f2a29e41/1410955198000/Likeable_Blog_Infographic_Brands1.png?format=original


Power of Visuals



Design Resource

Amazingly 
Simple Graphic 
Design Software



Design Resource

Icons for 
everything

Thenounproject.
com



Sample Recruitment Graphics



Quotes & Member Features



Good, Better, Best



Scheduling Content

• On Facebook, schedule content up 
to 6 months in the future

• Schedule tweets at any point in the future

• No tagging functionality



Advice for Social Media Recruitment

• If your posts don’t generate traction at first, don’t 
fret. Social media is more of an art than a 
science, keep experimenting! 

• Social media never sleeps. Be careful to not let it 
consume you. It’s easy to get caught in the digital 
black hole. Use tools at your disposal and give it 
your best. 



E-Mail Marketing for Recruitment

• It’s essential to stay in touch
• Turn non-profit volunteers into 

AmeriCorps members
• Outreach via Service Year of 

MyAmeriCorps portal

Tips:
-Keep your asks/ content brief, 
simple, and actionable 
-Always include a visual



Community Based Outreach

• Display banner at sports events (brand recognition, 
recruitment pitch) or other community gatherings

• Conduct “Coffee Chats” with current members and 
prospective candidates/accepted applicants/general 
public

• Have current members present at local library or 
community meeting space

• Leverage your alums and current members for events
• Present to local Girl Scout and Boy Scout Troops, 4-H 

Clubs, and Future Farmers of America (FFA) Chapters
• Reach out to recent or soon-to-be retirees



College Campus Recruitment 

• Place an ad in a college newspaper: digital and print options, range 
of pricing.

• Ask a member to do a campus radio station interview about their 
experience. Bonus points if they are an alum of the college.

• Tabling: Contact the local service-learning or career services office. 
They may charge a small fee to set up a table in the student union 
during lunch.

• Hang posters in student union, flyers in common spaces.
• Connect with faculty/student government/campus clubs.
• Highlight the benefits: professional development, AmeriCorps 

Education Award, etc.



Keeping it simple? 



Trends



Activity | Successes & Challenges

• Break up into pairs and take 10 minutes to discuss the 
following: 

• What are you challenges with Recruitment?
• What are successes have you had? 
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